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UNITED STATES ARMY RECRUITING COMMAND

U.S. Army Female Accessions Analysis

. . . . F le Race/Ethnic A i Dat;
» While the Army does not assign race-ethnic or gender recruiting |, . o e ey e e
missions, we track the results.
. . . . 40% 5
* Historically, USAREC has successfully recruited a diverse group N N N N w
. . . = N N X
of new Soldiers. The implementation of gender-neutral 0% 1 & 2 @ R » = B = 5
reqyiremeqts for all A.rmy jobs should.eve.ntually res_ult in 20% | @ - a - R . § = g <
noticeable increases in female and minority populations. J0 oq o3 o -z o3
: e ° Q° 9 Q° = %
+ All jobs are open to anyone who meets the qualifications. B = e R® R
0%
2018 2019 2020 2021 2022
Keys to our Success African American American Indian or Alaska Native
. . . Asian/Pacific islander Hispanic
 Partnerships, National Outreach, and Sponsorship ® Caucasian
. Marketing prgdgcts, both print and videos, featuring Soldiers of Female Representation in Production and Population
multiple ethnicities and both genders, to promote the Army’s FY18-FY22
diversity and cultural awareness. 60% 50.8% 50.9% 50.9% 50.9% 50.9%
+ Social Media content showcasing women and minorities serving [50%
in uniform. 40%
. . 30% 19.4% 20.8% 20.5% 18.6% 19.3%
Graphic Representation 20%
* Females are represented across all race/ethnic groups. 10%
) ) ] ) 2018 2019 2020 2021 2022
* The percentage of Caucasian female enlistments declined in _
FY22, while the percentage African American, Asian Pacific % QMA 7 Enlistments
Islander, and Hlspanlc female enlistments increased. Female Enlisted Accessions Combat Arms & Non-Combat Arms
* 13% of female enlistments are for combat arms MOSs (921 Fy22
combat arms enlistments of 7,182 total female enlistments for 8,000
FY22). 6,000
7,182 Total
H H /] 4,000 87%, 6,261 Female
Ultimately, with the All-Volunteer Force, the Army’s Accessions
diversity reflects those individuals who are willing to 2,000
serve, without regard to an individual’s gender or race. - 190,921 F A
mECombat Arms ONon-Combat Arms | i*i
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UNITED STATES ARMY RECRUITING COMMAND

Recruiting Diversity

The Army'’s diversity is a reflection of those
individuals who are willing to serve

DIVERSITY" i

- ——

Activities:
o Marketing Products featuring uniformed women across
multiple ethnicities in print, video, and social media.
o Diversity, Outreach, and Inclusion Team (DOIT)

o 1,355 positions w/ language requirements in 24
languages

o When making assignments USAREC considers factors
such as operational priorities, including:

v’ Linguist information (i.e. language skills)
v' Female recruiter distribution (Increase the #)
v’ Location demographics

STRENGTHENING THE™S L
U.S. ARMY THROUGH b

~*DIVERSITY

A

B LACK MEN )
OF AMERICA, INC. o =

100 BMOA
Barbershop
Youth Forum

Gaby Ortigoni,
President & CEO
Hispanic Chamber of
Commerce of Metro
Orlando

FY22 Initiatives:
High School meetings both physical and virtual

o Virtual and in-person Career Fairs at high schools,

colleges, and universities

Using Social Media with fitness challenges, live Q&A,
and local eSports tournaments and targeted digital
content "

Expanding Partnership for
Youth Success (PaYS)
Soldier Testimonials
Diversity, Outreach, and
Inclusion Teams (DOIT), in
every Brigade

Expanding our outreach "8
efforts through key L : v
influencers, using their social media platforms

THIS IS OUR ARMY
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UNITED STATES ARMY RECRUITING COMMAND

Back-up
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UNITED STATES ARMY RECRUITING COMMAND

The Environment

Female Prospects view the Army as an inferior employer
—neither aligned with their aspirations nor providing

desired outcomes.

Female Representation in Production and Population
thru PL SEP (USAREC)

—4— % Enlistments — % % QMA
60%

N ; AR N R RS
& . . “é\@s“a\@ﬁ _.‘.q«{@‘-qw\\ °Q§@\

& S & 3 8 )

& d & R Ry R My M

50.9% 50.9% 50.9% 50.9%
50.8%
40%
20.8% 20.5% 19.3%
20% P ——— —
19.4% 18.6%
2018 2019 2020 2021 2022
CONTRACTS | 16,370 19,137 15,907 13,320 10,751
p2p 0.38 0.41 0.40 0.36 0.38
dyr-wtd-avg 15,564 pP2pP
Current Year Contracts 10,751 -8
Difference 4814 =
% Difference 30.9 09N

-4,814 female enlistments in FY22 compared to the last

four-year average. The effects of COVID and lack of

access to the target market is a big contributing factor.
The biggest factor is the perception among the target
market and US Army’s issues with Sexual Harassment,
Sexual Assault and discrimination. We never tried to

counter the narrative.

THIS IS OUR TIME

The majority of females ages 16-to 28-years-old report
that they believe they will be sexually harassed
(64%) or sexually assaulted (61%) in the Army.

GEN Z
49% think life would be worse off if they join the
Army
43% believe they would experience discrimination
in the Army
32% believe they would be sexually assaulted in
the Army

“I Think | Would Experience —> Would Experience Discrimination For
Discrimination in the Army” N
Gender/gender identity 62%
ﬂw 18% Appearance 58%
43 0/ Race/ethnicity 43%
14% o -
agree/strongly ~ 25% Sexual orientation 40%
agree
249, Age 29%
Religion 20%
Strongly Agree Neither Region of the country you 149
agree are from w
Disagree [l Strongly Refused
disagree

More than two in five expect discrimination in the
Army for various reasons.

THIS IS OUR ARMY



UNITED STATES ARMY RECRUITING COMMAND

FY22 Female Enlistment Analysis

Female production is down 31% since the pandemic for all race/ethnic/ groups
and overall production is down 29.2% regardless of gender

Asian Pacific Islander Female Representation in Production and Population
thru PL SEP (USAREC)
—#— % Enlistments —- % QMA

Hispanic Female Representation in Production and Population
thru PL SEP (USAREC)

—#— % Enlistments —% % QMA

6%
5.29 5.3% 5.4%
- 5.4%
5.1%
4% .
-228 enlistments compared to the last 4 year
average, slightly up in representation at 1.5%
2% o )
1.2% 1.4% 1.3% 1.4% 15%
2018 2019 2020 2021 2022
CONTRACTS |1 043 1325 1,013 994 843
P2p 0.24 0.28 0.25 0.26 0.28
4yr-wid-avg 1,071 P2P
Current Year Contracts 843 09-11 -
Difference -228 A |
% Difference -21.3% <09l

African American Female Representation in Production and Population
thru PL SEP (USAREC)
+— % Enlistments —%- % QMA

7.0%
6.6%
65% M 6.4%
/ T 6.2%
6.0% 6.2%
5.5% 5.4% 5.4% 5.39 5.7%
= - — 5.2%
—a
5.0% 5.3%
' 2018 2019 2020 2021 2022
~CONTRACTS [5,201 6,085 1818 4,001 3,550
p2p 1.08
-1,269 enlistments compared to the *| dyr-wtd-avg 4,819 p2p
. 3 55 19 -1.1
last 4 year average. Second highest :-;‘_‘f’f""' jlescjcontmmcts iR E e
. ifference 1269 |
loss among females but still over 1[ % Ditference 26.3¢

represented at 6.4%

THIS IS OUR TIME
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12%
0,
10.4%
-752 enlistments compared to the last 4 year average.
8% Least decline in overall enlistments driving to five year
high in production representation at 5.2%
& 4.9% 4.9% 5-2%
43% — 4%
¥
4%
2018 2019 2020 2021 2022
CONTRACTS |3‘535 4500 3,801 3,190 2,023
P2p 0.41 0.46 0.45 0.40 0.46
4yr-wtd-avg 3,675 P2P
Current Year Contracts 2,923 09-1.1 -
Difference -752 12
% Difference -20.5% <09l
White Female Representation in Production and Population
thru PL SEP (USAREC)
+= % Enlistments —%- % QMA
30% - N 2
29.7% 29.4% 29.1% 28.9% 28.7%
205 -2,504 enlistments compared to the last 4 year average.
Highest loss among female population leading to a five year
low in representation among female race/ethnic groups
10% 7.6% 7.7% 7.9% 6.8% 6.0%
- + — %0
2018 2019 2020 2021 2022
T CONTRACTS [,379 7,041 6,102 4,894 3,330
p2p 0.25 0.26 0.27 0.24 0.21
dyr-wtd-avg 5.834
Current Year Contracts | 3,330|
Difference 2504
% Difference 42.9%|

HIS IS OUR ARMY




	Slide Number 1
	U.S. Army Female Accessions Analysis
	Recruiting Diversity
	Slide Number 4
	The Environment
	FY22 Female Enlistment Analysis

