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Current Army Marketing Strategy

A ‘Total Market’ approach.
What is ‘Total Market’?  
• “A marketing approach which proactively integrates diverse 

segment considerations. The Army also goes to market in a 
fully integrated way, ensuring that every creative asset type, 
channel, and platform is optimized to reach the target 
audience with messaging the resonates. 

• This is done from inception, through the entire strategic 
development and execution process, with the goal of 
enhancing value and growth effectiveness.”
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a. Marketing strategies for attracting women.
A:  Following the “Total Market approach to Marketing”, and based on a significant amount of 
research conducted, which shows that women, who may be interested in joining the Army, do not 
want to be treated differently or pandered to, just because they are women.  They want to be 
treated EQUALLY and no different from anyone else just because they are women.
The Army Marketing Strategy to attract women is to ensure that women are included in all 
advertising, showing a diverse mix of ranks and race/ethnicity, and more importantly a diverse mix 
of Roles & MOS (emphasis on non-traditional), and ensuring that women are seen as leaders 
within the Army.
b. Examples and analysis of social media marketing outreach tailored to women over the last two 
years.  
A: There are no examples of specific outreach tailored to women, given the answer to item “a”, 
however, we certainly utilize the most relevant Social platforms to drive messaging in to the 
marketplace.  Instagram, Snapchat, Twitter, Facebook, LinkedIn, & YouTube to name just a few.
c. Examples of both large and small activities and events designed to attract women over the last 
two years. 
A: There are no examples of specific activities/events tailored to women, given the answer to item 
“a”, and Army Marketing currently does not employ face to face activities or events in its portfolio. 

RFI Responses
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Digital Media
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Marketing Campaigns
Integrated marketing campaigns:

• “Team” and “Equipping the Future” in 2017

• “Narratives 1, 2, 3” in 2018

• “In Our Boots” and “What’s Your Warrior” in 2019
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What’s Your Warrior?






Advancing America’s Army with the World’s Greatest Soldiers!
7

U.S. Army Reserve

Component specific campaigns:
• “Part Time – All Soldier” in 2016

• “Where I Serve” in 2018
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Army National Guard
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