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USMA Women
Leading the Way…

Simone Askew
USMA class of 2018

Cindy Jebb
USMA class of 1982

Kelsey Minato
USMA class of 2016

Erin Mauldin
USMA class of 2014

Nadja West
USMA class of 1982

Diana Holland
USMA class of 1990



Academic (60%)
• High School Rank
• SAT and/or ACT

– Must take SAT Essay / ACT Writing
• Transcript

Leadership (30%)
• Extracurricular Activities

– Girls State / Gold Award
• Athletic Participation
• School Official Evaluations

Candidate Fitness Assessment (10%)
• Basketball Throw
• 40-Yard Shuttle Run
• Pull-ups/Flexed-Arm Hang

– Must submit video of both push-ups & pull-ups/flexed-arm hang

• Modified Sit-Ups
• 1-Mile Run
• Push-ups

Evaluation Process
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Percentage of Women
Classes of 1980-2021

Applicants Qualified R-Day Cadets Graduates/Current Cadets

30%

24%

7%
7%

24%

7%

Class of 1983
Highest attrition rate 
for Women (51%).

Class of 2016
Highest retention rate 
for Women in a 
graduating class (84%).

Class of 2021
Highest percentage 
of Women entering a 
class (24%).

Class of 2019
Highest percentage of 
Women applicants 
(30%).

Class of 1981
Lowest percentage of 
Women entering a 
class (7%).

Class of 1980*
Lowest percentage of 
Women applicants 
(7%).

23%

6%

Admission Trends

* Class of 1980 first USMA Class to admit women



Print/Direct
• Targeted brochure with testimonials

for prospective female candidates
• > 20% female representation in 

hometown visits and Academy 
days

• Advertising in A Century of Service: 
Women in the Armed Forces

Marketing to Women



Marketing to Women
Digital

• Developed a series of three female targeted emails
• Women open email and click to USMA sites or social media sites at twice 

the rate of targeted campaigns to men
• Female applications increase ~32% after first email
• Increasing email marketing to leads and prospects

Social Media
• Social Media presence (FB & Instagram) inclusive of women
• Admissions Facebook live includes female panel members
• More female engagement than male in influencer demographic; achieved 

M/F parity in 13-24 year old demographic
• Targeted Social Media ads using analytics available from data growth
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